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2019-2021 Strategic Pillars
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investing global g - 1
S porting Polish companies in global expansion
e
. ® Assisting international companies investing in Poland

Fl?’G obally connected through Citi with
- Clients serviced in 200 countries

- Trading floors on 77 markets

citi handlowy



Safety & Soundness
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or 73% of institutional clients

e Bank of first choice f

byl

-
ICE

e Highly recommended Bank by individual clients:
#1 relative Credit Card NPS
#2 relative Gold segment NPS
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) Digital transformation

Long lasting relationships

: e Documentation simplification, digitization
® Experienced Bankers -: and automation of processes

® Global Industry Know How
® Globally Connected Online Banking

CitiVELOCITY > Fleid24dv 812 CitiDirect’

e Access to Bank anytime, anywhere using
cloud solutions

Virtual Branch Mobile RM

Following the
French Elections?

We have you covered




Long lasting relationships "

e Best in class Wealth Management --
advisory e Biometry - selfie-based authentication

and automated income verification

Digital transformation

itigol citi handlowy
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4. ID Ima g s Captur
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® The first Citi Mobile App with:
@ Data Intelligence | API, Citi Mobile® Token, biometric authentication
e | eader of contextual banking l
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of Tomorrow - Taillored value proposition

* Support for Clients’ strategic plans
through multi-product solutions

* Global Citi network and expertise

e Coverage from experienced Bankers
— trusted advisors

Data Intelligence

Discovery Engine - real time analytics
of foreign currency/international flows

>

Length of relationship / Banking needs citi ha nd |Owy

Clients’ sales revenue / For




3e relevant

* Contextual banking embedded
in customers daily ecosystem
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% % 4 Citi Specials

Trendy

e " I citizens
i | L{VE NATION
veq*'-——'-jfﬁ’fg"
>_*"  Home
> decorators
| u!

18%

Travelers x

X3
10%
Online buyers

0>

14%
Fashion & style lovers
15%
Engaged daily users

Artificial Intelligence
/Machine Learning

Data Intelligence
Payment flows analytics

Data Intelligence

citi handlowy
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: :_I;’eo e Strategy —
Forward Compatible
Culture




Citi Handlowy generation challenge

Citi Handlowy
Demographic Structure

Focus on emotional Simplification and digitization Collaboration and inclusion
investment in people of work environment of diverse perspectives

citi handlowy
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PEOPLE BOARD GLOBAL GRATITUDE PROGRAM

citi handlowy



|Women's Network |
| Poland |

disAbility Network
Poland

—

Pride Network
Poland /

Poland
-- %
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Financial Goals

Institutional Banking

ey 100 B 200 mm

of international -' of executed
flows transfers

Consumer Banking

+50% PLN 2 =

number

new consumer
of customers

loans

Total Bank

S

p.a. Client
Revenue
growth

>1 2°/o
NOJ=

Dividend
Payout

1 9%

citi handlowy
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Znaki Citi oraz Citi Handlowy stanowig zarejestrowane znaki towarowe Citigroup Inc., uzywane na podstawie licencji. Spétce Citigroup Inc. oraz jej spotkom zaleznym przystugujg rowniez prawa do niektérych innych znakéw towarowych tu uzytych.



